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WHO ARE THE MILLENNIALS?

• AKA “Gen Y”
• Born early 1980s 

– early 2000s

Presenter
Presentation Notes
1/3 of the US population(1) (~80M)Largest age group in the USMost diverse & educated generation in the US(2)Since 1980, the “white, non-hispanic” group has gone from 78% to 58% in 15 to 34 year oldsInfluenced by technology The “connected generation”More than 25% believe the rapid, drastic advances in technology are what make this generation unique(3)



ECONOMIC IMPACT

Source: Forbes

Presenter
Presentation Notes
Account for more than $1T in US consumer spending (John Gerzema Spend Shift)



ECONOMIC IMPACT

Source: Forbes

Presenter
Presentation Notes
Many grew into adulthood during the most recent recessionEmployment problemsFrugal spending, yet focused on appearanceSpending similar to “Silent Generation”87.5% of Millennials disagreed with the statement that "money is the best measure of success," compared to about 78% of the total population (John Gerzema Spend Shift)64% of Millennials would rather make $40,000/year at a job they love than $100,000/year at a job they think is boring(2)Intelligence Group study
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IT’S ALL ABOUT ME

Presenter
Presentation Notes
Narcissistic personality disorder is nearly three times as high for people in their 20s as for the generation that’s now 65 or older, according to the National Institutes of Health.58% more college students scored higher on a narcissism scale in 2009 than in 1982.



IT’S ALL ABOUT ME

Presenter
Presentation Notes
40% believe they should be promoted every two years, regardless of performance.



IT’S ALL ABOUT CELEBS

Presenter
Presentation Notes
Three times as many middle school girls want to grow up to be a personal assistant to a famous person as want to be a Senator. Four times as many would pick the assistant job over CEO of a major corporation.



WHERE DID WE COME FROM?

Presenter
Presentation Notes
Millennials are the children of baby boomers, who are also known as the Me Generation, who then produced the Me Me Me Generation, whose selfishness technology has only exacerbated.In the 1950s families displayed a wedding photo, a school photo and maybe a military photo in their homes, the average middle-class American family today walks amid 85 pictures of themselves and their pets.



WHERE DID WE COME FROM?

Presenter
Presentation Notes
“Can you imagine if the boomers had YouTube, how narcissistic they would’ve seemed?“Can you imagine how many frickin’ Instagrams of people playing in the mud during Woodstock we would’ve seen? I think in many ways you’re blaming millennials for the technology that happens to exist right now.”Yes, they check their phones during class, but think about how long you can stand in line without looking at your phone. Now imagine being used to that technology your whole life and having to sit through algebra.Technology has allowed us to be idealistic, connected, entrepreneurial and challenge convention. We’re not just selfish and entitled, but curious and optimistic. We crave experience.



WHERE ARE WE GOING?

Millennials are seeking happiness. Even in these hard 
times, they have retained their trademark buoyancy. 
According to Pew, 9 out of 10 still fully expect to reach their 
goals by the time of retirement. The secret appears to be in 
adjusting the goals.
- Wall Street Journal
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WHERE DO WE FIT?
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WHERE DO WE FIT?

Presenter
Presentation Notes
Provide accessible beautyDigital contentIn-store signageDIY focusCapitalize on the homegrown movementNational Gardening Association: Millennial gardeners increased from 8 million in 2008 to 13 million in 2013—a 63 percent increase in five years.Multiple reasons to plantAestheticsHow is it helping…them, the community, the neighborhood…?Wellness
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Do you purchase vegetables to grow?

Insight: Older consumers skew towards plants while younger consumers skew towards seeds. 



Where do you garden with vegetables?

Insight: Older consumers are slightly more likely to vegetable garden in containers while 
younger consumers are more likely to plant all their plants together rather than having a 
separate area for vegetables. 



Why do you purchase perennials?

Insight: Consumers over 50 are the most likely to purchase annuals for their lifespan while 
younger consumers over-index for purchasing due to color indicating that perennial purchasing 
might be impulsive for younger consumers who aren’t familiar with their benefits. 



When working in your garden what is the average length of time you 
spend in your garden?

Insight:  Younger consumers are more likely to work on their gardens for shorter
periods of time at once while the majority of their older counterparts are in the 
garden for one hour or more at a time.



When you have questions while shopping in a garden center would you be able to find 
answers on a smartphone (online or with an app) or would you rather have an informed 

store associate to speak with? 

Insight:  Preference for speaking with an informed associate increases with age 
though nearly half of the youngest group still prefers a live person for help.



Where do you go for inspiration on gardening? (select all that apply)

Insight:  Friends and family are the top inspirational sources for gardeners of 
all ages with other people’s gardens #2 for each bracket as well. 

 Younger consumers score particularly low for in-store; retail must
adapt to 21st century expectations for the shopping experience. 



YOU HAVE THE POWER!
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