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The following guide is designed to provide your organization the key strategic elements  
needed to prepare for, launch, and successfully run a crowdfunding or peer-to-peer  
fundraising campaign. Whether you’ve done peer-to-peer fundraising before or not,  
this guide should have something in it for everyone.  
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What is crowdfunding or peer-to-peer fundraising? 
 
Crowdfunding, most simply, is the ability for volunteer fundraisers to raise money on your 
behalf. You can think of it as a sort of “outsourced” fundraising. Good crowdfunding, however, 
entails more than just rallying your most passionate supporters to create fundraising pages. It 
requires consistent strategic advice from your organization to your fundraisers and thrives on 
specificity and urgency. 
 

Keys for Success 
 
Be Specific 
Peer-to-Peer and Crowdfunding campaigns thrive on specificity. What does this mean? It 
means that you should be specific when it comes to conveying all aspects of your campaign to 
your potential donor. To start, you want to be specific with:  
 

1. Creating a specific “impact metric”, or goal you want the campaign to achieve. This is 
not simply a financial goal, it is more of a story. In other words, what is the physical 
or tangible impact you want this campaign to achieve? Possible examples include: 
re-building a classroom that has been destroyed by a fire; funding a new research 
program for disease prevention; sponsoring the tuition of one student for a year; 
creating semi-permanent housing for a homeless community, etc.  

2. Create a specific monetary or financial goal to accompany your impact metric. 
Calculate the exact (or estimated) cost it would take to achieve your impact, and then 
set your goal a little higher. Why? Campaigns that state a specific goal are shown, 
over time, to instill more confidence and thus garner more support from donors. 
Whereas campaigns that do not express a specific goal come across as less 
directed, less organized, and subsequently less enticing to your donor base. In 
essence, you want your donors to feel confident you know what you’re doing so they 
feel comfortable investing in your cause. 

3. Set a specific end date for the campaign. The logic here is quite simple: campaigns 
that instill a sense of urgency in the donor are more inclined to get supporters to click 
the “donate” button right away. Campaigns that appear to have an indefinite duration 
do not have the same effect. Why give today when it appears that I have weeks, or 
even months, to give? 

 
Communicate with Fundraisers 
Communication is key when it comes to setting up your volunteer fundraisers for success. A 
recent study found that 18% of donors leave an organization due to lack of communication. The 
same can be said for those involved with your peer-to-peer campaign. Be sure to continually 
communicate with your fundraisers to keep them in the know about the campaign and your 
organization, to provide fundraising tips and ideas, challenge them to increase their total raised, 
and be excited about their support of your organization.  
 
Ways to communicate with them include; providing fundraising tips and ideas; checking in on 
their progress; asking them if they need additional support to achieve goals; and getting 
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feedback regarding their experience and support from your organization. Also connect with your 
fundraisers on social channels and ask them to share their experience online.  
 
Inspire Fundraisers 
For your supporters to become truly passionate about raising money for you, you need to make 
them feel as though they are working towards something – accomplishing something. You can 
help achieve this by giving them weekly (or daily, depending on the duration of the campaign) 
fundraising challenges; and by regularly highlighting or acknowledging them in your outbound 
communications. Here are some examples of weekly or daily "challenges" you can give your 
fundraisers to encourage them to share their page: 
 

• Create a challenge to see who can bring in the highest number of new donors per 
week. Maybe you incentivize this by decreasing the button amounts temporarily ($5, 
$10, and $15) to encourage smaller donations from a higher volume of people. In 
your next challenge/update, you can announce the winner to your volunteers. 

• Do a "match gift" week. Find someone who is willing to match a certain amount -- 
say $500-- and then any volunteer fundraiser who can bring in $500 in one week will 
have their gift matched by another donor. 

• Do a "max gift" week. Encourage your volunteer fundraisers to go after larger gifts 
this week. See who can get the biggest donation from any donor. Announce the 
winner to all fundraisers so the individual gets recognition.  

 
Be as creative as you want with these weekly challenges. The main objective is to give your 
volunteer fundraisers something that is fun for them to do, so they are motivated to share their 
pages and encourage donations. If you have prizes to give away to your fundraisers, great! If 
not, no worries, recognition is enough for most people. Also encourage your fundraisers to tell 
their personal stories in Facebook posts. How did they get involved with your organization? Why 
do they love what you do? If they can express this to their personal networks, they will be more 
effective at instilling their passion in others. 
 
We’ve provided several communication templates you can use to connect with your fundraisers, 
share easy fundraising ideas, and have a fun competition with fundraising challenges.  
 

Peer-to-Peer Fundraising Campaign Communications 
 
Communicating regularly with your volunteer fundraisers is a key component to a successful 
peer-to-peer campaign. Your interaction with fundraisers should go beyond getting them to sign 
up as fundraisers and providing the tools necessary to bring in donations. For your campaign to 
succeed, it’s critical to keep volunteers informed and motivated throughout the campaign. 
MobileCause recommends your volunteer fundraiser communication calendar include:  
 

• 2-4 recruitment emails (to encourage participants to sign up) 
• Weekly motivation emails (with fundraising tips, campaign updates, recognizing top 

fundraisers, etc.) 
• At least 2 campaign follow-up emails (send a thank you, update about funds raised and 

the impact the funds will have on your mission, request feedback, etc.) 
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The following social media and email sample communications are provided to assist you in 
recruiting fundraisers, providing them easy fundraising ideas they can implement, creating 
fundraising challenges to spark healthy competition, and messages to recognize and motivate 
them throughout your campaign. I’ve also included thank you templates you can use to thank 
volunteers and donors at the end of the campaign.  
 
 
Recruiting Volunteer Fundraisers 
 
Texts 
 
Looking to change lives? Join us and participate in National Public Gardens Week and 
fundraise to help [your public garden]. [InsertLink] 
 
We're on a mission to raise [DollarAmount]. You can help! Join us today and be a part of 
Team [your public garden]. Learn more: [InsertLink] 
 
[your public garden] needs more heroes like you! Help us fundraise to [Impact]. We 
provide your own fundraising site and support tools: [InsertLink]. 
 
Team [your public garden] wants you! Help us raise awareness and donations to 
[Impact]. It’s easy and fun! Learn more: [InsertLink]. 
 
Social Media Posts 
 
Looking to change lives? Join us and participate in National Public Gardens Week and 
fundraise to help [your public garden]. [InsertLink] 
 
We're trying to raise [DollarAmount] to [What the money will be used for]. You can help! 
Join us today and raise funds for us in National Public Gardens Week. [InsertLink] 
 
Support [your public garden] by supporting National Public Gardens Week as a 
fundraiser. We provide the support and tools to help you succeed. You’ll be making a 
difference for a cause you love. [InsertLink] 
 
Looking for a few great people! Be a hero for [your public garden] by fundraising in 
support of National Public Gardens Week. We provide a fundraising website and support 
tools. You will make a difference, change lives, and benefit from great karma. Don’t wait! 
Join us today and feel the love! [InsertLink]   
 
Join us for the fun by becoming a [your public garden] fundraiser for National Public 
Gardens Week. We provide a dedicated fundraising website and support tools. Most of 
our fundraisers find it easy to meet and exceed their fundraising goals! Change lives and 
have a great time doing it! [InsertLink] 
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Email Communications  
 
Email Option #1: First Time Peer-to-Peer Fundraisers (with Quick Set-Up Guide 
attached) 
 
Subject Line: Help Us Change Lives  
 
We are amazed every day by the incredible support and generosity of our community. 
Thanks to people like you, we can [impact]. 
 
To enable us to support even more [beneficiaries], [your public garden] is launching a 
peer-to-peer campaign. We are looking for volunteer fundraisers to help us reach our 
goal of raising $[xx] by [Date].  
 
Ready to help us change lives? We’ll provide you a personalized fundraising site and 
tools to help communicate to your friends and family. Getting started is easy. Our Peer-
to-Peer Quick Set-up Guide (attached) takes you through the 4 easy steps to get started, 
from registering to personalizing your page. 
 
It’s going to be a fun and rewarding campaign. We look forward to having you be a part 
of it!  
 
The Team at [your public garden] 
 
Email Option #2: First Time Peer-to-Peer Fundraisers 
 
It’s been a wonderful year, thanks to our volunteers and supporters like you. We’ve been 
able to (list a few milestones).  
 
To keep the momentum going, we are asking for your support in becoming a fundraiser 
for our National Public Gardens Week. To make this fundraising campaign as exciting 
and successful as possible, we need enthusiastic volunteer fundraisers to help us 
spread the word about [your public garden] and all we are doing to [Impact].  
 
The first step is setting up your personal fundraising page. It is easier than setting up a 
dating profile! You start by clicking the link at the end of this email, it will take you to a 
form where you will be asked to fill out some basic information, then click “Become a 
Fundraiser”. After this, you will be asked to upload your picture. The ideal picture 
dimensions are square (1:1 ratio)—so, maybe pull something from Instagram or crop 
another picture you like. 
 
After you upload your picture, you can edit the campaign message on your fundraising 
page to capture your voice. You can also edit your fundraising goal; we set it at $(xxx) —
which is totally doable, especially with the fundraising tools and ideas we’ll provide. If 
everyone raises that amount, we will blow past our campaign goal! So, make it higher 
and see what you can do!  
 
You can find more detailed instructions on how to get started, including a video, here. 
We will share fundraising ideas, updates, and challenges to help you along the way.  

https://support.mobilecause.com/customer/en/portal/articles/2441321-how-does-an-individual-fundraiser-set-up-edit-and-promote-a-crowdfunding-page-
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Click here to register: [InsertLink] 
 
Thank you for your continued support of [your public garden]. We look forward to having 
you a part of National Public Gardens Week.  
 
Peer-to-Peer Fundraiser Set-up Guide 
 
MobileCause has created a ready-to-go Peer-to-Peer Set-up Guide that walks new fundraisers 
through the registration process. Complete with screen shots, the Set-up Guide shows how 
easy it is to personalize a fundraising page and share it. Download the Guide and send it as an 
attachment with one of your recruiting emails (see email template with the subject line: “Help Us 
Change Lives” in this Guide) or provide when a fundraiser has questions or challenges related 
to registration. 
 
Download the Set-Up Guide from the MobileCause Knowledge Center:  
https://knowledge.mobilecause.com/docs/p2p/MobileCause%20_Peer-to-Peer_Set-
Up_Guide.pdf 
 
 
Supporting Fundraisers 
 
Texts 
 
Thank you for your continued support of [your public garden]. Collectively we have raised $(xx). 
We are xx% of our goal. Keep up the great work! 
 
Only a few more weeks of the National Public Gardens Week campaign. Keep reaching out to 
your family and friends and you will see those donations continue to come in!  
 
[your public garden] appreciates you and your efforts to help us achieve our fundraising goal. 
We couldn’t do this without you. Keep up the great work!  
 
Team [your public garden] has raised $(xx) and counting! Thanks to you we are (xx)% of our 
goal. Only $(xx) more to go! We’ve got this!  
 
Emails  
 
Email to Send After Fundraiser Registers  
 
Subject Line: Welcome to Team [your public garden] 
 
Welcome to the [your public garden] team!  We are so excited to have you a part of our 
organization and raising funds to help [beneficiaries] while you train/prepare for [Event].  You 
will most definitely be changing lives.   
 
If you haven’t already done so, you’ll want to customize your fundraising website with a 
photograph and a brief story of why you are fundraising for [your public garden].  Be sure to 
send letters and emails to all your friends and family. Instagram, tweet and post on Facebook 

https://support.mobilecause.com/
https://knowledge.mobilecause.com/docs/p2p/MobileCause%20_Peer-to-Peer_Set-Up_Guide.pdf
https://knowledge.mobilecause.com/docs/p2p/MobileCause%20_Peer-to-Peer_Set-Up_Guide.pdf
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why you have committed to fundraising. Always include a link to your web page. You’ll be 
amazed how people will enthusiastically donate for you!  
 
***Be sure to save the email from Crowdfunding by MobileCause with the subject line 
“Details About Your New Fundraising Registration.” When/if you want to make a change 
to your fundraising page, the easiest way is to click the “Edit My Page” link from that 
email.  
  
Thank you again for being a part of [your public garden].  We'll keep you updated on National 
Public Gardens Week throughout the next several weeks.  In the meantime, please let us know 
if there's anything we can do to support you. 
 
The team at [your public garden] 
 
Email with Fundraising Ideas  
 
THANK YOU! 
 
Thank you for supporting [your public garden] as part of National Public Gardens 
Week this year. Your support is very much appreciated. The money you raise will enable 
us to [details on how funds will be used]. 
 
Every dollar you raise makes a real difference, so make sure you email and share the 
link to your fundraising page to your friends, family and colleagues and ask them to 
support you in your efforts. 
 
Here are some simple tips to help you get started. 
 

1. Personalize your fundraising page with a profile photo (a square photo works best), 
post a Facebook or YouTube video and explain why you are passionate about 
raising money for [your public garden]. 

2. Set an achievable fundraising target that isn’t too low. The higher your goal, the 
higher the amount an individual will give. Raising [DollarAmount] will enable us 
to [what the money will achieve]. 

3. Equate the amount of a donation to what it can accomplish (ex, $25 provides food 
for a week, $100 school supplies for a school). Providing tangible outcomes of 
donations, makes it more personal and real and people tend to donate more. For 
example, “A donation of as little as [DollarAmount] will allow us to [what the money 
will achieve].” 

4. Email your family and closest friends first, then your other acquaintances and 
colleagues. Ask 20 friends for 20 dollars to get started.  

5. Share your fundraising page link on Facebook, Twitter and your other social 
networks. Our SocialShare tools make this possible with a single click.  

6. Add a line with a link to your fundraising page to your email signature.  
7. Keep asking. Statistics show, the more often you ask, the more you will fundraise. 

In one study, those who sent more than 25 emails fundraised at least $1,300.   
8. Follow up each donation with thank yous and updates on how you are doing with 

achieving your goals.  
 
Thank you so much for making a difference. You are a Superstar!  



 
MobileCause Peer-to-Peer Strategy and Fundraising Guide Page 9 

The team at [your public garden] 
 
Fundraising Motivation 
 
Subject Line: Keep Up the Great Work!  
 
Do you have what it takes to be the top fundraiser for [your public garden]’s National Public 
Gardens Week? Did you know there is a direct correlation between the amount of outreach and 
the amount fundraised? Statistics show, the more often you ask, the more you will fundraise. In 
one study, those who sent more than 25 emails fundraised as least $1,300.  
 
To help get you going, be sure to post your personal text keyword and fundraising site link on 
social media. Be sure to include an image with your post, Facebook’s algorithms prioritize posts 
with images! 
 
Happy Fundraising! 
 
Fundraising Encouragement  
 
Subject Line: Overcoming Fundraising Lulls   
 
If you are seeing a lull in your incoming donations, don’t get discouraged. Trust us, it is very 
typical to have ups and downs throughout a fundraising campaign.  
 
This is the time to strengthen your communication plan. Remember, there is a direct correlation 
between the number of touches and the amount fundraised. Statistics show the more often you 
ask, the more you will fundraise. In one study, those who sent more than 25 emails fundraised 
as least $1,300. 
 
If you aren’t using emailing as a fundraising tool, you should. Another study showed that 
fundraisers who use email to solicit donations raise from 2 to 10 times more than those who do 
not.  
 
Keep emailing, posting on social media, and texting. You might also want to consider sending a 
personal letter, many people don’t get anything in the mail but bills and junk. A letter or card 
from a friend is usually welcomed and opened!  
 
Thank you for your continued support of [your public garden]. You are making a difference!  
 
Happy Fundraising! 
 
Recognizing Top Fundraisers 
 
Subject Line: Fundraiser Update 
 
Our superstar [your public garden] Team has now raised $xx,xxx!!  That’s $xxx additional 
fundraising dollars since our last update! You are truly changing the lives of so many 
(beneficiaries).  Thank you, thank you, thank you! 
  
[your public garden] Fundraising Superstars 
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A special thanks to everyone who increased their fundraising in the last 10 days: 
 
(List names of fundraisers) 
 
(Include other organizational updates, fundraising challenge winners, event updates, etc.) 
 
As always, thank you for all you are doing for [your public garden]. If you ever have any 
questions or need additional information of any kind, please do not hesitate to ask. We are here 
to support YOU! 
 
Fundraising Total Update 
 
Subject Line: Fundraising Update 
 
Hi again to our amazing fundraisers! 
  
Our superstar [your public garden] Team has now raised, drum roll please, $xx,xxx!!  That’s $xx 
additional fundraising dollars in only 1 week!  You are rock stars!  You are providing 
opportunities to (about beneficiaries) that could not benefit from our program without you.  We 
can’t thank you enough for changing the lives of (more about beneficiaries).    
 
What I’m Thankful For 
 
Subject Line: Why I’m Thankful  
 
Dear (Name):  
 
We are so appreciative of our volunteers, like you, who are supporting us as fundraisers for 
National Public Gardens Week campaign.   
 
As [Thanksgiving/Day of Giving/Upcoming Holiday] approaches, share what you are thankful for 
with your friends and family. Let them know why you are thankful and why you are supporting 
[your public garden]. You can use the sample social media post and language below or create 
your own. Remember, pictures and videos get priority in Facebook’s algorithm.  
 
This (Thanksgiving/Day of Giving/Upcoming Holiday) I am thankful for (items related to 
[Nonprofit)]. However, not everyone is as lucky. Many (explain who you are fundraising for and 
their challenges). That is why I have chosen to fundraise for them. Please learn more about my 
campaign by texting KEYWORD to SHORTCODE or going my page: LINK 
 
Thank you for your support! 
 
Raise $100 in a Week 
 
Subject Line: How to Raise $100 in a Week  
 
Thank you for your continued support of [your public garden]. We have some easy ideas that 
will help you raise $100 in one week for [your public garden]. It’s easier than you think. 
 

1. Text or email 10 friends asking for $10 each. 
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2. Make a $25 donation to yourself and ask 3 colleagues to match your efforts. 
3. Post your fundraising page link 3 times on Facebook, Instagram, Twitter or your 

other social media channels. 
4. Record and share a “selfie” video explaining why you support [your public garden] 

and share across all social media.  
 
Keep communicating, asking, posting, and sharing, and always include your fundraising page 
URL and/or keyword and shortcode. The more frequently you ask and post, the more you will 
raise.   
 
Let us know if you have any questions and share your fundraising successes with us! 
 
The team at [your public garden] 
 
Donate and Be Entered into Drawing 
 
Thank you, again, for your amazing work for [your public garden]. Thanks to you and the other 
fundraisers for the National Public Gardens Week, we have raised $xxx toward our goal of $xxx. 
Every day you continue to blow us away daily with your passion and dedication for [your public 
garden]. You are changing lives! 
 
To help continue to bring in those donations, we have an idea for an easy fundraiser. Enter 
everyone who donates into a drawing for an experience or special item. Have a friend with 
season tickets to a sporting or music event? A movie premier or taping of a show? A family 
member with home they rent on VRBO? See who you know that will donate an experience or 
item you giveaway to one of your donors.   
 
Share your fundraiser with friends and family and let them know, everyone who donates is 
entered to win the prize. Direct people to donate directly on your fundraising page and hold a 
drawing with the names of donors who donated within a specific timeline.  
 
To promote your fundraiser, post on your social media channels, send emails, and text about it. 
You can also create a Facebook event for the fundraiser and mention that those who donate 
during the specified timeframe will have a chance to win the prize. When you create an event, 
include all the details about the fundraiser, prizes, and how and where to donate. Invite all your 
Facebook friends to attend the “event”. When friends donate, tag them in a social media post 
and thank them for the donation. You can also include a link to the Facebook event in your tag 
for others to see.  
 
We know of fundraisers who used this method and raised several hundred dollars and got their 
donors very excited about it. If you give it a try and it works for you, please let us know so we 
can share it with others. 
 
Thank you again for your support of [your public garden]. Happy fundraising!  
 
Fundraising Challenges 
 
Raise the Most 
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To help you reach your fundraising goal, we have an exciting challenge for you. The fundraiser 
who raises the most between today and [Day], [Date] will win [prize] (value $[xx]).   
 
Don’t miss out! Be sure to refer to your fundraising guides for fun, fast, and easy ideas.  If you 
need more support or brainstorming of fundraising ideas, please let us know.  We are here to 
help and support you. 
 
Thank you for all you do and taking on the [your public garden] National Public Gardens Week 
Fundraising Challenge! 
 
Raise Any Amount  
 
We noticed a few of you have gotten a slow start to your fundraising.  Remember, we are here 
to help and support you. Please reach out if you need some extra support. 
 
We have an exciting challenge for you to help you kick start/boost your fundraising. Anyone who 
raises any amount between today and [Day], [Date] will be entered to win a [prize] (value $[xx]).   
 
You simply need to add to your fundraising total during the time of the Challenge (including your 
own donation) and you’ll be entered to win. Don’t miss out!   
 
Thank you for all you do and for taking on the [your public garden] National Public Gardens 
Week Fundraising Challenge! 
 
Most Donations  
 
Thank you for all you’ve done to support [your public garden]. Thanks to your amazing 
dedication and fundraising efforts, to-date we have raised $[xx]. That’s [xx]% of our goal of 
$[Amount]! You are a fundraising superstar! 
 
To keep the momentum going, we have another exciting Fundraising Challenge for you. Bring in 
the most donations and you will win! For this Challenge, we are not focused on the amount 
raised, we are recognizing the number of unique donors who contribute to your fundraising from 
[Date 1] to [Date 2].  
 
[Add details of how the contest will work…person with the most wins, qualified names go into 
drawing, etc.] 
 
Thank you for all you do for [your public garden]. Happy fundraising!  
 
Biggest Increase from Previous Week/Month 
 
We are excited to report we have raised $[xx] toward our goal of $[xx]. That’s an amazing [XX]% 
of our goal!! We are so appreciative of your efforts to get us this far.  
 
There is still plenty of time to fundraise. Need an extra push to get the word out about your 
campaign? We will provide the fundraiser who increases their fundraising total by the highest 
percentage a [prize].  
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It doesn’t matter if you’ve raised a lot or a little, you can still win! The Challenge starts today and 
ends on [Date]. At the end of the Challenge we will look at how much you had raised at the start 
and the percentage it increased by the end of the Challenge. The highest percentage wins [or 
gets entered into a drawing, etc.]. 
 
If you have any questions, let us know. We are also here to support you with your fundraising so 
please don’t hesitate to reach out if you need assistance. 
 
Thank you again for making a difference for [your public garden]. You are a rock star and we 
appreciate you! 
 

Acknowledging Supporters 
 
Your campaign may be done, but your work thanking and acknowledging supporters is not! 
Once your peer-to-peer fundraising campaign is complete, don’t forget to thank fundraisers, 
volunteers, sponsors, and your donors. Be creative in how you thank them. Write emails, 
handwritten notes or make phone calls. Make sure you let everyone know how much money 
was raised, how the funds will be used, and provide information about how supporters can stay 
involved with your organization. 
 
Donor Thank You Templates for Download 
Increase the effectiveness of your donor ‘thank you’ by creating a memorable digital card or 
thank you letter that expresses your gratitude. We’ve created customizable digital thank you 
cards, donor spotlights, donation anniversary cards and thank you letter templates for you to 
choose from. Simply add your own image, message and logo, and within minutes easily share 
with your donors. 
 
Click here to download a PowerPoint template for creating thank you images to share. 

 
 
 
 
 
 
 
 
 
 
 

Click here to download a Word template for creating thank you letters. 

https://www.mobilecause.com/downloads/MobileCause-Thank-You-Templates.pptx
https://www.mobilecause.com/downloads/Donor-Thank-You-Letter-Templates.docx
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For more ideas on thanking, acknowledging, and cultivating donors and why it’s so  
important, watch the MobileCause Academy training on this topic hosted by the digital 
marketing services team.  

FAQs for Fundraisers 
 
While managing your peer-to-peer campaign you will receive questions from your volunteer 
fundraisers. I have captured some of the common questions you may receive with a response 
you can provide your fundraisers.  
 
Q: How do the funds I raise benefit [your public garden]? 
A: National Public Gardens Week supports [program/initiative] at [your public garden].  This will 
[describe benefit]. Even a gift of $10 will help provide [benefit]. [Add other fundraising talking 
points] 
 
Q: Why is raising funds for [your public garden] during National Public Gardens Week so 
important? 
A: Donor support is critical to [your public garden]. [X]% of our operating expenses come 
through meaningful gifts from individuals, like you. During the campaign, we hope to raise 
$XX,XXX which is a big portion of our revenue and will allow us to [X, Y, and Z].   

Additionally, securing a broad base of support from our community demonstrates our value to 
corporate and foundation funders and brings more awareness to [Cause].  

Q: How do I share my page with friends and family? 
A: Use the social share buttons on your personal fundraising page to send messages with the 
donation form to your friends and family. You can also use your personal URL or keyword to 
share your page—add the link to your email signature or your social media profiles.  
 
Your personal keyword is a great way to share your campaign verbally. When you are chatting 
with people about your fundraising efforts, ask them to pull out their cell phones and text your 
personal keyword to 71777.  
 
Q: What is my personal URL and Text keyword? 
A: Your URL and Keyword are in the email that you were sent when you registered as a 
fundraiser. This email also has a link for you to change your password and edit your page. We 
recommend keeping it available to you during the campaign.  
 
Q: Who can give during National Public Gardens Week? 

https://support.mobilecause.com/customer/en/portal/articles/2921040
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A: Anyone can give to National Public Gardens Week!  Even if you don’t think someone will be 
interested in [Cause] they may be interested in supporting you and learning more about why 
[your public garden] is important to you. Make sure to share your story and explain, in your own 
words, why [your public garden] is important to you and how it has impacted your life.  

Q: My friends and family can’t afford to give a lot, is that ok? 
A: Yes! Even a gift of $5 will make a difference. When [your public garden] approaches 
foundations and corporations for larger grants, they look at community support when making 
funding decisions. One of the ways to demonstrate community support is through a growing 
donor base. So, every small gift is important in that it can be a critical part of helping to secure a 
large gift.  

 
Q: Are the donations secure? 
A: Yes! Our donation forms are all PCI-Level one compliant which is the highest level of 
transaction security available.  

Q: Can international donors contribute? 
A: Yes! However, due to security reasons, certain countries may have limited access. If 
someone in another country is having trouble giving, we recommend that they call [NAME] at 
[your public garden] to process their gift over the phone. Their gift will still be attributed to you 
and counted toward your goal.  

Q: How do I personalize my page? What can I personalize? 
A: Click “Edit My Page” on the email you were sent when you signed up. You can add a picture 
(square pictures with a 1:1 ratio work best), change your goal, and write a personal message 
about why [your public garden] and campaign is meaningful to you.  
 
Q: How will I know if someone donated to my campaign? 
A: You will receive an email when someone makes a gift to your campaign. Even though they 
get an automatic thank you note from [your public garden], it is a great idea to reach out to them 
and thank them personally for their help. 
 
Q: How often should I reach out to family and friends? 
A: [Long campaigns: At least once a week.] 

[Short campaigns: Every day of the 7-day campaign (or customize—e.g. for days of giving 
multiple times throughout the day).] 

Statistics show, the more often you ask, the more you will fundraise. In one study, those who 
sent more than 25 emails fundraised as least $1,300.   

Use different channels to reach people—email, social media, text message, and phone. It can 
take up to 12 impressions to get the average donor to give.  

Q: My friend made a gift, but the gift didn’t get applied to my page. What should I do? 
A: Reach out to [Name] at [your public garden] with the donor name, gift amount, and phone 
number. It may take up to 5 business days to have the gift moved.   

Q: What types of gifts are accepted during National Public Gardens Week? 
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A: Gifts through credit card or PayPal using your personal giving form are the easiest and get 
immediately counted towards your fundraising goal. However, if someone wishes to make a gift 
via check, please send it to [Name and Address] and it will get counted towards your fundraising 
goal.  

A: Are gifts made to [your public garden] tax deductible?  
A: Yes! [your public garden] is a tax-exempt organization under IRC 501(c)(3). Contributions are 
tax deductible to the full extent allowed by governing laws. Donors will receive a tax receipt for 
their contribution within moments of making their gift.  

 

Managing Your Campaign 
 
Keyword Best Practices 
A good peer-to-peer or crowdfunding keyword has many of the same components as a good 
fundraising keyword: short, easy to spell/type, and, ideally, will not autocorrect to another word. 
Keywords cannot contain spaces or special characters, they can only use numbers and letters. 
 
For best practices when selecting a peer-to-peer campaign keyword, do not select one that 
ends in a number. Your individual and team fundraisers will receive their own personal 
keyword. The personal keywords are created by adding a number to the end of the campaign’s 
keyword. If you start with a keyword that ends in a number, your fundraisers’ keywords will be 
very heavy in numbers at the end. These keywords don’t read well and are hard to work with. If 
you want to include the year or some other numeric value in a keyword, include it at the 
beginning.  
 
Common Questions while Working Within the MobileCause Platform 
If you have questions about the MobileCause platform while you are working on your Peer-to-
Peer or Crowdfunding campaign, please refer to our comprehensive Knowledge Center. Here 
are direct links to the answers of some of the most common peer-to-peer questions we receive:  
 

• How do I set or edit a campaign goal?  

• How do I enter offline donations for a crowdfunding or peer-to-peer campaign?  

• How do I run a report for a crowdfunding or peer-to-peer campaign? 

• How do I establish the fundraiser settings?  

• Where do I setup or change the peer-to-peer notification settings? 

• How do I resend a fundraiser welcome email? 

• How do I edit a fundraiser? 

• Where do I add or change team settings? Or add or modify a team?  

 

https://support.mobilecause.com/
https://support.mobilecause.com/customer/portal/articles/2910655
https://support.mobilecause.com/customer/portal/articles/2441189
https://support.mobilecause.com/customer/portal/articles/2932473
https://support.mobilecause.com/customer/portal/articles/2932188#Settings
https://support.mobilecause.com/customer/portal/articles/2932188#Communication
https://support.mobilecause.com/customer/portal/articles/2931742#resend
https://support.mobilecause.com/customer/portal/articles/2932188
https://support.mobilecause.com/customer/en/portal/articles/2441319
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Good Luck with Your Campaign 
 
If you have any questions regarding the information in this guide or your peer-to-peer campaign 
in general, please feel free to contact your digital marketing strategist or email 
digitalservices@mobilecause.com. It is a pleasure working with you. We wish you the best of 
luck with your campaign.   
 
 

mailto:digitalservices@mobilecause.com
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